contributors will need to learn only one system, regardless of whether the article is clinical or scientific in nature. Finally, advertising products may be tailored for both journals, resulting in greater impact for the advertising dollar. These advantages are compelling, and the AAPM is currently in the process of identifying the future publisher of both its journals. The locus of this activity is the Ad Hoc Committee on Unifying Publication Platforms (AHUPP).
Once the publisher is identified and the transition to the new platform and business model is complete, what happens next? We believe the next step will be for both journals to continue the generation-long transition to online publishing. It is very likely that print and print advertising will make up a smaller part of the future of Medical Physics, and perhaps the print version of Medical Physics could be eliminated entirely at some point. If so, what is the creative response? Is there a way for the AAPM to preserve the revenue historically received from print advertising?
All of these ideas are consistent with the continued presence and success of the JACMP in the publishing marketplace. To all those in the JACMP community, we appreciate your continued support and your many hours of volunteer efforts writing, reviewing, and editing our articles. We are hopeful that the advertising model will be profitable and robust. For those that have not yet published or reviewed for the JACMP, we hope that the benefits of our open access and double-blind review process are things you will find compelling. Although the environment surrounding the Journal is changing, we intend to preserve the things that make the JACMP a unique presence in medical physics publishing -a rigorously peer-reviewed journal providing open access to practical, clinically focused articles. 
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